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HISTORY OF EMAC CEE Regional Conference
�e �rst steps toward establishing EMAC CEE Regional 
Conference go back to 2007 when a group of scholars from the 
region gathered at the Faculty of Economics and Business in 
Maribor (Slovenia) and created a forum that attracted researchers 
dealing with market development issues. �e conferences titled 
Marketing �eory Challenges in Transitional Societies - MTC were 
organized in the two consecutive years in Zagreb, Croatia (2008) 
and again in Maribor, Slovenia (2009). In 2009, in line with the 
EMAC policy regarding extensions of its activities, it was agreed 
that MTC will continue to exist under a new title - EMAC CEE 
Regional Conference - Marketing �eory Challenges in Emerging 
Societies. �e �rst EMAC CEE Regional Conference (4th MTC) was 
organized at Corvinus University of Budapest, Hungary 2010, 
followed by the 5th MTC at the Alexandru Ioan Cuza University in 
Iasi, Romania 2011.

CALL FOR PAPERS
6th MTC - Marketing �eory Challenges in Emerging Societies

Marketing researchers all over Europe and beyond are cordially 
invited to submit their papers in the �eld of marketing. Papers are 
welcomed in all speci�c �elds of marketing including but not 
limited to marketing theory, marketing strategy, marketing 
research, consumer behaviour, international and cross-cultural 
marketing, social marketing, internet and social media marketing, 
business-to-business marketing , non-pro�t and public 
organizations marketing, advertising and marketing 
communications, services and tourism marketing, marketing 
channels and logistics, marketing of innovations.

Both conceptual papers and empirical studies are eligible. �e 
EMAC policy implies that an author can submit only one paper. 
However this author can be co-author of other submitted papers.

Paper submission for the conference should be done online.

IMPORTANT DATES
Submission of papers: April 15th 2012

Noti�cation of authors: June 15th 2012

Early bird registration: August 15th 2012

Regular registration: September 1st, 2012

Doctoral Seminar: September 12th, 2012

EMAC CEE Regional Conference: September 13th-14th, 2012

CONFERENCE FEES

Early Bird Registration Fee: 275 EUR
(Before August 15th 2012)

Regular Registration Fee: 295 EUR
(After August 15th 2012)

Students participating in Doctoral Seminar should they decide to 
stay at the Conference:
200 EUR (if paid before August 15th 2012)
210 EUR (if paid after August 15th 2012)

�e conference fee includes EMAC membership fee for 2013 (125 
EUR). �e delegates who have already paid the annual fee for 2013 
will not be charged for the membership.

DOCTORAL SEMINAR

�e Doctoral Seminar of EMAC Regional Conference is a special 
forum in which Ph.D. students and candidates meet with other 
doctoral students and internationally renowned researchers in the 
�eld of Marketing to discuss and get feedback on their 
work-in-progress of the thesis. �e seminar Committee will select 
up to 20 participants who will be required to give short 
presentations, which will be followed by in-depth discussion with 
the faculty teams in three groups.

�e objectives of the Doctoral Seminar are:

To receive feedback from the co-chairs
To initiate networking among marketing researchers and receive 
guidance of how to write an article to an international journal
To help the participants share knowledge and learn from each 
other

�e doctoral seminar will be a whole-day event taking place one 
day before the main Conference, September 12th, 2012. Paper 
submissions for the Doctoral Seminar are due on April 15th, 2012. 
For further details, please visit the web site of the conference.

ABOUT EMAC
�e European Marketing Academy (EMAC) was established in 
1975. 
EMAC is a professional society for people involved or interested 
in marketing theory and research. Its aims are to serve as core 
of a communication network for disseminating information 
and promoting international exchange in the �eld of marketing. 
Membership is open to individuals from Europe and elsewhere. 
At present, the Academy has over 1000 members from more 
than 57 di�erent countries in all �ve continents.
EMAC also organises an Annual Conference that is hosted by 
major universities or scienti�c institutes all over Europe. �is 
provides a yearly forum for the presentation and discussion of 
research projects in various stages of development. In 
conjunction with this Annual Conference, a Doctoral 
Colloquium for students in marketing is held during the same 
week at the same place. Several other conferences are organised 
in cooperation with other leading marketing associations. 

ABOUT FACULTY OF ECONOMICS – 
UNIVERSITY OF BELGRADE
�e Faculty of Economics at the University of Belgrade is an 
educational and scienti�c institution heading to its 75th 
anniversary. It was established as the Graduate School for 
Economy and Trade as far back as 1937 as the �rst higher 
educational centre in the �eld of Economics in the former 
Kingdom of Yugoslavia. Today, the Faculty of Economics is the 
biggest and the most prominent scienti�c and educational 
institution in Serbia in the �eld of economics and business.
Faculty of Economics belongs to the University of Belgrade - the 
main Serbian state university. �e 2 century old University of 
Belgrade is fully prepared to maintain and enhance its position 
as the leading institution of higher education in the region by 
adapting to the challenges of modern times on one hand, and 
preserving what’s worth in its tradition on the other.

ABOUT BELGRADE
Belgrade, the capital of Serbia, is located in South-eastern 
Europe, on the Balkan Peninsula, at the crossroads of Eastern 
and Western Europe. �e city lies upon the Danube River, the 
aquatic route connecting the countries of Western and Middle 
Europe to the countries of the South-eastern and Eastern 
Europe. With just over 1,700,000 inhabitants it is the third 
largest city in South-eastern Europe after Istanbul and Athens. 
Belgrade is one of the oldest cities in Europe which has been 
growing into a true metropolis. More than a quarter of the 
population of Serbia lives there today. It is becoming ever more 
beautiful, orderly and clean, but also increasingly frantic, since 
life in Belgrade is ever faster as it is in all big cities. 
Belgrade is the city of youth. More than 40% of its citizens are 
between 15 and 44 years of age. All citizens of Belgrade love to 
talk of the spirit of the city which is living 24 hours a day 
o�ering its inhabitants and visitors unlimited opportunities to 
see and enjoy.
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