
Volume 48

Godina / Year 2017

ISSN  0354-3471 (Štampano izd.)

ISSN  2334-8364 (Online)

UDC 339+658

Ulrich ID 1788176

COBISS.SR-ID 749828

Broj / Issue ➊➋
➌➍

Časopis za marketing teoriju i praksu

Q u a r t e r l y  M a r k e t i n g  J o u r n a l

Sonja D. Oklobdžija, Jovan R. Popesku

THE LINK BETWEEN DIGITAL MEDIA AND MAKING TRAVEL CHOICES

Veza između digitalnih medija i donošenja odluka u vezi sa putovanjima

Aleksandra Vuković, M
ilovan Vuković, D

ejan Riznić

METOD POSMATRANJA U MARKETINŠKIM ISTRAŽIVANJIMA

Observation Method in Marketing Research

Goran Pavlović, J
ovana Savić

DETERMINANTE NAMERA POTROŠAČA U POGLEDU KORIŠĆENJA 

USLUGA MOBILNOG BANKARSTVA

Determinants of the Intentions of Consumers in Terms of Using Mobile Banking Services

Slađana Barjaktarović R
akočević, N

ela Milošević, 

Slavica Cicvarić K
ostić

VREDNOST CRM INICIJATIVA ZA BANKE: DA LI JE SKEPTICIZAM OPRAVDAN?

Value of CRM Initiatives for Banks: Is the Scepticism Justified?

Petra P. Zdjelarić, M
aja R. Ćirić, S

andra Brkanlić

POVEZANOST INTERNOG MARKETINGA I SATISFAKCIJE 

ZAPOSLENIH U BANKAMA

Correlation Between Internal Marketing and Satisfaction of Bank Employees



www.ekof.bg.ac.rs















































































































































Instructions to Authors      143

Once you create your profile/log in, chose the option Author and go to Active submission. There you would 
find a link Start a new submission.

In Step 1: Starting the Submission please make sure that you have selected/marked all the fileds signed with *

In Step 2: Upload submission you will need to upload your paper, taking care that you have strictly followed 
our Ensuring a blind peer review guidelines. 

In Step 3: Enter Metadata you will need to fill in the provided field with additional data, no matter whether they 
have already been included within your paper.



144      Instructions to Authors

In Step 4: Upload supplementary files you may opt to add e.g. data sets, research instruments, infographics, etc.

In Step 5: Confirmation you will finish your submission after which you will get a notification e-mail confirm-
ing your submission.



UNIVERZITET U KRAGUJEVCU
EKONOMSKI FAKULTET

Korporativni članovi SeMA-e



Zvanična publikacija SeMA / Official publication of SeMA

w w w. s e m a . r s


